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ABOUT THE EVENT

Connecting Creative Communities

Celebrating 36 years, Mission Federal
ArtWalk turns the streets of Little Italy
into a massive outdoor gallery! A juried
show attracting artists from the US,
Mexico, Australia, Asia and Europe, the
festival offers art for the seasoned
collector as well as the first-time buyer.
The FREE festival attracts over 100,000
affluent, well-educated attendees and
is consistently voted San Diego’s top
art event in local publications.
A celebration of both visual and performing arts, the festival features musical, dance
and spoken word performances by some of San Diego’s top performers.
Dedicated Volunteers

More than 275 volunteers donate their time to ensure the festival is a huge success
and an enjoyable experience for everyone involved. Many ArtWalk volunteers return
year after year because of the event's friendly staff and the inspiring experience.
Supporting Local Business

Mission Federal ArtWalk contributes
more than $1 million to the local
economy and helps support more than
20 participating non-profit
organizations.

SPONSOR TESTIMONIAL
“Mission Fed is very proud
to be the title sponsor of
Mission Federal ArtWalk,
and we’re delighted to be
associated with the event’s
ongoing success in
bringing visual and
performing arts outdoors
for more than 100,000
people to enjoy.
As the largest, locally-based financial institution exclusively serving
San Diego County, Mission Fed is protective of our brand as a
financially sound, community-oriented credit union. We continue to
partner with ArtWalk because they’re passionate about their cause,
extremely organized with every detail, and work year-round to
produce a fantastic event for sponsors, artists and attendees of all
ages.
Thanks to our involvement with the festival and the wonderful
turnout year after year, we get the opportunity to talk with many of
our current customers and connect with thousands of potential
customers. Being an ArtWalk sponsor makes sense for Mission Fed
and our community, and we can't wait until next year!”
- Angie Lasagna, VP Community
Relations & External Affairs

MISSION FEDERAL ARTWALK
AUDIENCE DEMOGRAPHICS
Age

60%

Female Attendees

1%

40%

Under 18
15%

26%

18-24
25-36

Male Attendees
26%

$76+

17%

60% of attendees earn
more than $76k annually

70%

Attendees with Bachelor’s
degrees or higher

58%

Percentage of
attendees age 37+

55+

Annual Household Income
Less than $25k
10%

18%

$26k - $45k

21%
13%

$46k - $75k
$76k - $99k

13%

25%

$100k - $200k
More than $200k

High School

6% 8%
22%

Some College
Bachelors Degree
Masters Degree

38%

45-54

15%

Highest Level of
Education Completed

26%

37-44

PhD

Little Italy is San Diego’s mecca
for dining and art, making it an
ideal setting for this artsy
community event. Being part of
Mission Federal ArtWalk offers
you an unsurpassed opportunity
to connect with the San Diego
community and get your brand in
front of thousands of people in
your target market.

PAST ARTWALK SPONSORS
TITLE SPONSOR
PERFORMANCE STAGE
SPONSOR

OFFICIAL HOTEL
SPONSOR

More than 75% of our sponsors have been supporters
for six or more years. Mission Federal ArtWalk provides
an enormous audience for brand activation.

MEDIA REACH
ArtWalk 6 Page Flyer

75,000 Distributed throughout San Diego County

Emails

Monthly Newsletter (subscriber list approximately 10K)

Print Advertising

San Diego Union-Tribune x 4
San Diego Magazine - Full-page ad
April issue San Diego CityBeat x 3
Downtown News
Uptown News
Gay San Diego

Broadcast
Advertising

Numerous commercial spots on COX, CW 6

Radio Advertising

400 plus commercial spots on KPBS, and all KFM-BFM

Postcards

40,000 - distributed throughout San Diego County

Posters

500 - distributed throughout San Diego County

Event Signage

Lamppost Banners, Street-Spanning Banner, Road Graphics

Social Media

18,500 Facebook followers
8,500 Twitter followers
3,500 Instagram Followers

Mission Federal ArtWalk provides unsurpassed
exposure through a variety of media outlets and
marketing channels including, but not limited to:
TV, Radio, Local & National Print, Social Media,
Blogs and more.
*The chart above is an overview of the types of
advertising and publicity achievements that are achieved
each year. Full media report is available upon request

Full Page Ad
SAN DIEGO MAGAZINE

PUBLICITY: SAMPLE MEDIA COVERAGE
Print Coverage
Highlights

AAA San Diego

Downtown News

FINE Magazine

Pacific Magazine

Ranch & Coast

San Diego CityBeat

SD Reader

There Magazine

Westways

San Diego Union-Tribune

San Diego Family Magazine
Broadcast Coverage

Online Coverage

ABC

CBS

CW San Diego

Fox

KFM-BFM KoGo

KUSI

NBC

San Diego Union-Tribune
San Diego Magazine

FESTIVAL MARKETING HIGHLIGHTS
2019 POSTER & POSTCARD

EVENT MAP

Wide distribution
throughout San
Diego County at
businesses, libraries,
farmers markets, more.

STREET-SPANNING BANNERS

All sponsor logos are displayed on street-spanning banners found in the central locations of
our event footprint

PARTNER BANNERS
For Little Italy
supporting
businesses to display
at their location

ARTREACH: OUR MISSION & OUR
PASSION
ArtReach, founded by the ArtWalk team, is a
not-for-profit 501c3 organization that takes
professional visual artists into elementary
schools county-wide, to deliver high quality
art education workshops at schools that have
no art resources.
ArtWalk supports ArtReach at every event
through fundraising projects, artist givebacks and sponsor generosity.
Sponsors may choose to incorporate an
ArtReach component into a causemarketing activation. Some examples
include donations to ArtReach for new
customer sign-ups, auto test drives, etc.
Our team will assist you in creating a custom
incentive that supports ArtReach and also
encourages new customers.

ART-RELATED MARKETING OPPORTUNITIES
AVAILABLE TO SPONSORS

Only Mission Federal
ArtWalk offers
customized art-related
activities with your
sponsor package!

•
•
•
•
•

Consider a raffle of original artwork for customers
Have attendees create a work of art at your exhibit space
Reward your top customers with an art class taught by a
professional artist
Have an art reception at your office
Engage your employees through a volunteer project with our ArtReach
art education program

Possibilities are endless for customized incentives/activities built around
art and artists. Think of our team as your resource for art-related
activities to help market you to your customers.

WE LOOK FORWARD TO YOUR ACTIVATION!
Contact Us:
info@artwalksandiego.org | 619.615.1090
www.missionfederalartwalk.org
@ArtWalkSD

